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Locating a record in the 
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Obtaining the household 
universe for the network 






Calculating the universe 
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Calculating the local spot's 
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Obtaining the household 
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Sorting database by advertiser 
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Sorting database by network 
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Omitting ail spots aired 
outside an ordered daypart 
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Calculating a total 
number of spots run 



Calculating a total 
household delivery 
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